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Retail sales continue to languish 

Retail sales trend remains downward although m-o-m figures were more positive

Consumers remain cautious as cost of living squeeze continues 

Online fell slightly, but remain supported by consumers seeking bargains 

Longer term trend remains lethargic

UK Retail sales data for January has been released, sales were up 0.5% m-o-m, -5.1% y-o-y (Consensus -0.3% m-o-m, -5.5%
y-o-y), sales excl. Fuel 0.4% m-o-m, -5.3% y-o-y (Consensus 0% m-o-m, -5.3% y-o-y). Non-food stores sales volumes rose by
0.6% in January, following a fall of 2.5% in December with what growth there was supported by sales promotions. Despite this
pickup, sales volumes were 2.9% below their pre-pandemic levels. Food sales volumes fell by 0.5% in January 2023 following a
fall of 0.7% in December due to customers buying less because of the increased cost of living and food prices. While at least a
portion of these rises was due to increased amount spent (0.6%) and the increase in quantity bought was slightly lower (0.5%),
there was clearly an actual increase not due to inflation. 
 
Overall consumers continue to be hit by: higher energy costs (although nothing like as high as we had initially feared); tax rises
(while there is scope for the Chancellor to reduce taxes in his budget in a few weeks, every indication is that he will be focused
on business taxation, not personal); higher interest rates (although we think they have reached their peak); and higher inflation
(which is finally falling and is set to do so for the rest of the year). All this is a long way from being all well and good, and these
circumstances do explain why consumer confidence remains in the doldrums, and retail sales have reflected this.

Online sales remain 25% above pre-pandemic levels

Online sales came in at 25%, online sales volumes fell by 2.1% in Jan, although there was evidence of a degree of January
sales promotions. Online had been 20% of retail sales prior to the Covid Pandemic, and now seems to be settling out at this
level. Not only have consumers found online convenient, we expect that they are finding comparison shopping online easier and
in strained financial times, this is naturally welcomed.
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Research disclaimers
Handelsbanken Capital Markets, a division of Svenska Handelsbanken AB (publ) (collectively referred to herein as ‘SHB’), is
responsible for the preparation of research reports. SHB is regulated in Sweden by the Swedish Financial Supervisory Authority,
in Norway by the Financial Supervisory Authority of Norway, in Finland by the Financial Supervisory Authority of Finland and in
Denmark by the Danish Financial Supervisory Authority. All research reports are prepared from trade and statistical services and
other information that SHB considers to be reliable. SHB has not independently verified such information.

In no event will SHB or any of its affiliates, their officers, directors or employees be liable to any person for any direct, indirect,
special or consequential damages arising out of any use of the information contained in the research reports, including without
limitation any lost profits even if SHB is expressly advised of the possibility or likelihood of such damages.

The views contained in SHB research reports are the opinions of employees of SHB and its affiliates and accurately reflect the
personal views of the respective analysts at this date and are subject to change. There can be no assurance that future events
will be consistent with any such opinions. Each analyst identified in this research report also certifies that the opinions expressed
herein and attributed to such analyst accurately reflect his or her individual views about the companies or securities discussed in
the research report. This research report does not, and does not attempt to, contain everything material that there is to be said
about the company or companies described herein. For additional information about our research methodology please visit,
https://www.researchonline.se/desc/disclaimers

Research reports are prepared by SHB for information purposes only. The information in the research reports does not
constitute a personal recommendation or personalised investment advice and such reports or opinions should not be the basis
for making investment or strategic decisions. This document does not constitute or form part of any offer for sale or subscription
of or solicitation of any offer to buy or subscribe for any securities nor shall it or any part of it form the basis of or be relied on in
connection with any contract or commitment whatsoever. Past performance may not be repeated and should not be seen as an
indication of future performance. The value of investments and the income from them may go down as well as up and investors
may forfeit all principal originally invested. Investors are not guaranteed to make profits on investments and may lose money.
Exchange rates may cause the value of overseas investments and the income arising from them to rise or fall. This research
product will be updated on a regular basis.

No part of SHB research reports may be reproduced or distributed to any other person without the prior written consent of SHB.
The distribution of this document in certain jurisdictions may be restricted by law and persons into whose possession this
document comes should inform themselves about, and observe, any such restrictions.

The report does not cover any legal or tax-related aspects pertaining to any of the issuer’s planned or existing debt issuances.
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